4-18-14

My View
I read with interest several article, publications and various agriculture associations statements concerning marketing of agriculture products; meat, milk, eggs, fruits, grains and vegetables.

It’s a time to be cautiously optimistic and prepared for tomorrow as we are experiencing some of the best time throughout our agriculture sector, demand for products.

Farmers and ranchers have lots riding on agriculture and it’s not to our best interest to down-grade various agriculture products. It’s our future to promote all phases and segments of agriculture. Growing any crop and caring for a group of animals today requires high level skills and knowledge for management. When one segment of agriculture benefits, we all segments will benefit; as the American family consumers will vote with their pocket books. 

Recent observations of a restaurant company using what was previously referred to as “bait and switch”. Mainly, Chipotle Mexican Grill restaurants “slamming” conventional American agriculture with their scare or fear tactics, in advertising. These tactics create doubt concerning the quality and safety of conventional produced (raised) agriculture products, primarily beef. Chipotle’s advertised “All Natural” products. 
However, when supplies were un-available they had no reservations about “switching” to a conventional raised product. Thus, customers were paying for an item that may or may not have been received.

Beef can be either: 1 certified organic; 2 naturally raised, 3 grass finished, 4 grain finished, for a definition and explanation of to USDA, FGis labeling terms at: http://www.fsis.usda.gov/factsheets/meat-&-poultry-labeling-terms/index. Also, organic foods production at: http://www.ams.usda.gov/nop/factsheets/prod hand E html.

Everyone including me can sometimes become defensive concerning their management of raising, marketing and promotion of their food products. Ex: on my blog page agriculture at its best the article “Love That Lean Beef” a comparison is made of skinless chicken breast and thighs with 29 cuts of lean beef. It is not intended to down-grade chicken both are lean healthy meat products; raised by farmers. However, many Americans think chicken is the best choice for lean meat, beef is too. 
American family consumer- farmers and ranchers are also consumer- have a large number of food choices from which to select. Offering more choices benefits everyone. Its consumer choice to select a method of a conventional, natural or organic.

The nutritional content of the food items will only slightly vary by method of production (raised). The promotion of production methods can create doubt as to quality and safety of food items by consumers. We should be respectful of farmers/ranchers and their methods to raise a quality, safe and wholesome food. No one has ever made themselves or their product look good by down-grading someone else or their products. We are all in a segment of agriculture together.
We need to consume (eat) a wide variety of meat, milk, eggs, fruits, grains and vegetables to maintain a healthy diet. Each of these food items provides, but not all the nutrients needed. Therefore, all are necessary for a healthy diet. Diet guidelines “my plate” formally known as the food pyramid can assist American family consumers to choose a variety of food items for a healthy diet.

